
David Ogilvy once said that when you step 
inside a free-spirited, idea-centric company 
you no tice the air itself is diff erent. He called 
it “atmosphere”, and the offi  ces of Ogilvy 
Common Health Montreal on any given day have 
just that — atmosphere. 

The source of this atmosphere doesn’t come from 
the shiny chrome fi xtures and glass-encased 
boardrooms but from the community of people 
who work at the agency. Under the leadership of 
Managing Director, Nadine Lafond, this is a team 
of people who strive to deliver the best results for 
clients while remembering to have fun because 

when people have fun, they create inspiring 
solutions and deliver programs that address their 
health clients’ increasingly complex challenges. 
This is a team that has the li cense to drive out 
bureaucracy and anything else that gets in the 
way of exceptional work.

It may come as news that Ogilvy CommonHealth 
now has two offi  ces in Canada. The Toronto 
offi  ce was established in 1985 and has been a 
driving force in pharmaceutical advertising for 
over 25 years. But the lesser-known Montreal 
offi  ce has fl own under many radars because of 
its discreet opening in 2013.

“If  each of  us hires people who are 
smaller than we are, we shall become a 
company of  dwarfs. But if  each of  us 

hires people who are bigger than we are, 
we shall become a company of  giants.”

— David Ogilvy

COMPANY
       OF GIANTS

In the

Originally, there were three employees (mainly 
account people), and the majority of the cre-
ative work required support from the Toronto 
offi  ce. Nadine joined the agency in 2014, and her 
main goal was to build a real offi  ce that could 
off er all services from under the same roof. 
Within the Canadian structure, the Montreal 
offi  ce off ered proximity, but Nadine wanted to 
be more than close to clients; she wanted to be 
partners with them.  

“Nadine’s ability to generate original, 
out-of-the box strategy is what makes her 
tick. She is always seeking to raise the bar, 
from small tactics to massive campaigns. 
Her genuinely positive outlook is what 
motivates the team to continually give 100%.” 

Nadine’s vision also included building a full cre-
ative team where medical and creative depart-
ments could develop campaigns independently. 
Meeting this objective brought the agency to six 
employees, but now, only one year later, Ogilvy 
CommonHealth Montreal has a team of 30 em-
ployees that includes six in-house copywriters.   

“Our big challenge two years ago was to fi nd the 
right medical writer, but now we have six in-house 
writers, and they are the backbone of  the agency. 
We work closely with them in building strategy. 
They are fully immersed in all decisions and 
partner very closely with clients.” 

Under the direction of Creative Director, Wendy 
Turner, the agency openly collaborates with its 
clients in order to fi nd original and creative solu-

tions that make a diff erence and help brands 
grow. Part of the agency’s philosophy focuses 
on being authentic while also embracing client 
feedback. Being genuinely passionate about the 
work and developing strong partnerships built 
around trust are crucial for producing outstand-
ing creative work. Wendy is at the heart of that.

“Wendy listens, and that is what makes 
the diff erence in her relationships and her work. 
I hold everyone I hire up to Wendy’s standard. 
She is a role model to us all.” 

The agency aspires to off er a 360-degree 
approach to its clients, which is what inspired 
the recent addition of medical education to the 
agency’s services. By integrating in-depth dis-
ease awareness, new scientifi c developments, 
and brand knowledge, the agency is able to 
drive more compelling programs that meet 
health care providers’ learning needs while driv-
ing brand value.

In order to execute this, Nancy Gagnon has 
recently joined the team as Director of Med-
ical Education. Nancy’s 25 years of experience 
are split evenly between marketing and medical 
education, and she is well versed in both sides 
of the business.

“Nancy and her team understand clients’ needs while 
respecting the ever-changing landscape of  medical 
education. They strive to facilitate the development 
of  educational initiatives that will meet the needs 
of  physicians as they continue to learn and grow 
in their practices.”

From left to right: 
Nadine Lafond, Managing Director; 
Wendy Turner, Creative Director; 
Nancy Gagnon, Director of Medical Education.
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As Nadine says, “At the end of the day,  
David Ogilvy said it best: ‘We sell or else’.   

This agency exists to drive results for clients,  
so being very good is no good. 

YOU HAVE TO BE VERY VERY VERY VERY VERY GOOD, 
WHICH IS OUR GOAL EVERY SINGLE DAY.”

“Only if  we are eternally unhappy with compromise.
Only if  we leave no room for excuses.

Only when we show appropriate disdain for  
expedience and absolute respect for the work.”

— David Ogilvy

“Only then,  
will we continue  
to be successful.”

Courage In the absence of courage, nothing worthwhile  
can be accomplished.

Idealism Raise your sights! Blaze new trails! Compete with the 
immortals! And remember, the people who are crazy enough  
to think they can change the world are the ones who do.

Curiosity Being curious means constantly seeking out new 
and innovative ways to deliver on-brand strategies and 
communications.

Playfulness Having a playful workspace and environment helps  
to generate creative and powerful messaging for clients.

Candour In order to be experts at problem solving, we must  
know the truth, in all its unlovely details. 

Intuition What clients value most is the ability to find one-of-a-
kind solutions for their business problems through intuitive leaps.

Free-spiritedness Where people aren’t having any fun,  
they seldom practice good work.

Persistence 
If the client kills an ad, make a better one.
If he kills that better one, make an even better one.
Never give in. Never give in. Never give in. 
Never. Never. Never. Never.

COURAGE
IDEALISM
CURIOSITY
PLAYFULNESS
CANDOUR
INTUITION
FREE- 
SPIRITEDNESS
PERSISTENCE

Today, Ogilvy CommonHealth Montreal is self-sufficient and part of a strong 
Canadian and global network. It has become a creative and tactical powerhouse 
that generates exceptional business results for clients. 

Because each team member shares a passion to remove all barriers in order to 
deliver authentic and top-quality work, the agency is blazing new trails within 
the health care marketing world. And each person is inspired by the eight habits  
of highly creative communities, which the agency practices daily in order to  
continue to grow as a company of giants.

The eight
habits  
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