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25 YEARS

The dream was big, some might have even said 

unattainable: for a small advertising agency 

to one day count a leading pharmaceutical 

company, a perfumery, and an airline among its 

loyal clients. Today, 25 years after its inception, 

Lemieux Bédard has established itself as the real 

deal. The agency is living proof that a dream 

can never be too big when there is passion and 

dedication behind it.

From one woman’s vision, Lemieux Bédard 

has grown into an ad agency that employs 

55+ full-time staff who work together in both 

official languages. The members of Lemieux 

Bédard’s team hail from diverse geographic and 

professional backgrounds, and it is this medley 

of resources and talent that lends the agency its 

richness, adaptability, experience, and synergy. 

Today, Lemieux Bédard counts not just one, 

but several, of Canada’s leading pharmaceutical 

companies among its clients.

“Pharmaceutical companies 

typify accuracy, 

thoroughness, and 

professionalism. I feel 

privileged that they trust our 

agency to convey their 

messages.” 

Suzanne Lemieux Bédard, 

President and Founder 
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A one-stop 
shop

on a graph that will successfully translate 
study results into a compelling visual
not only saves time and frustration, 
it translates into a visual that will speak 
to our target audience.” 
Daniel Viens, Art Director  

There is nothing more powerful than 
people coming together to achieve a 
goal, and Lemieux Bédard is proud to 
have spent 25 years harnessing this 
brand of power. 

Together 
At Lemieux Bédard, together means more 
than gathering around the coffee machine 
to chat about the morning’s big headline. 
Together unfolds as spontaneous 
conversations about a project; it means 
considering how a striking tag might 
carry over into the other offi cial language, 
working with a client to adapt a sales tool 
into a training app, or having a medical 
specialist coach the team on a 
particular disease. 

“Being able to work side-by-side with a 
medical writer to get direction and input 

Lemieux Bédard has successfully 
assembled specialists in strategy, 
advertising, digital, and medical and 
creative writing, as well as a complete 
linguistics team, under one roof. 

“Our multifaceted in-house team gives 
us the opportunity to develop expertise 
in both human and animal health and a 
skill for adopting a voice that targets and 
engages a variety of audiences, including 
consumers, patients, and health care 
professionals.” 

Josée Gagnon, VP Client 
Services, Health Care 

Drawing from its complementary areas 
of expertise, the agency is able to answer 
a need by developing innovative tools. 
An example of such a tool is an iPad 
simulator application that is designed 
to highlight novel features of a state-
of-the-art medical device. Such a tool 
has multiple uses: fi rstly, to sell the 
merits of the device to potential hospital 
administrators and, secondly, to educate 
health care professionals about new 
features and how to integrate them into 
their daily practice. Lemieux Bédard 
analyzes its clients’ challenges and 
proposes solutions.

“In the constantly changing world of 
pharma, where novel medical devices and 
life-changing software are essential tools 
of the trade, we have crafted a unique 
expertise in showcasing innovation via 
original digital marketing elements.” 
François Patry, Director of 
Interactive Services 

Josée 
Gagnon

Daniel 
Viens

François 
Patry
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Adapting 
the delivery  

Uncovering 
the best solution

Before we recommend what the plan of action 
should be for a project and how we might go 
about making it happen, it is important for us to 
understand our client’s expectations. We believe 
it is essential to immerse ourselves in our client’s 
projects to fully comprehend their needs. Doing so 
may include attending a pharmaceutical company’s 
annual planning meeting, arranging an on-site  
visit to a clinic that offers our team hands-on 
experience, or even seizing a chance to see how 
nurses and patients rely on a medical device  
in the hospital setting.

By closely listening to and working with our clients, 
we create opportunities to leverage technology in 
ways that ensure their objectives are met — a result 
that is directly linked to the end user successfully 
benefitting from our client’s products and services.

While Lemieux Bédard has grown and evolved 
substantially since Suzanne Lemieux Bédard 
compiled her initial wish list, we have remained 
faithful to her aspiration of offering tailored  
services. Today, this translates into our motto:  
“Big enough to deliver, small enough to care.”  

In terms of communication, digital tools tend to 
be synonymous with performance and ingenuity. 
While Lemieux Bédard’s interactive team is  
busy developing strong digital ecosystems, the 
design studio continuously creates imaginative 
items such as eye-catching packaging, bold  
journal ads, and successful promotional 
campaigns. Often on the go and overwhelmed 
by the information available to them, health care 
professionals (HCPs) need ways to stay on top 
of advancements in their field. Digital tools are 
a response to this new generation of HCPs who 
prefer a customizable way of interacting with 
pharmaceutical information to a classic slim jim. 
Priding itself on staying ahead of the pack in  
terms of trends in pharma, Lemieux Bédard  
is without a doubt a game changer in the  
ever-evolving, innovative world of pharma,  
where first-in-class therapies, novel medical 
devices, and life-changing software are  
essential tools of the trade.

Written by Suzanne Lepage, 

Lead Copywriter at Lemieux Bédard
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