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What was your career path
leading to your appointment as
President and General Manager
of Bristol-Myers Squibb
Canada?

My career journey has been a
winding road, and I am proud to
have followed that road to
Canada, where I was appointed
President and General Manager
of Bristol-Myers Squibb Canada
in 2014. I am fortunate to be 
surrounded by a team that is
committed to transforming the
industry and securing our 
position as a leading specialty
care BioPharma company.

I began my career as a physician
and later moved into the 
pharmaceutical industry as a
medical advisor and product
manager. I f irst joined
Bristol-Myers Squibb in 2000,
when I was a Senior Product
Manager in Virology in France.
After three years, I was promoted
to Virology Marketing Director,
where I oversaw our HIV 
portfolio growth. Shortly
thereafter, I became the Business 
Unit Director for Neuroscience
before being promoted to 
General Manager for the 
Netherlands and, finally, Vice
President Disease Area Lead 
for Oncology in Europe.

Throughout all of these 
wonderful career chapters, I’ve
never forgotten my roots as a
physician and the difference 
that patient-centric care makes 
in people’s lives. I remain 
committed to patient-centered
care.

How would you describe your
leadership style?

I am very passionate and proud
of what we do for patients. 
I am also a people developer 
and driven by excellence. Over
the course of my career, I have

If you were not working in
the pharmaceutical industry,
what would you be doing
instead, and why? 

I would probably still be 
practicing medicine and 
working on the frontlines with 
patients, which is a passion of
mine.

Tell us something most 
people don’t know about
you.

It’s very personal, but I enjoy
singing. I’ve never performed
in public, but I take singing 
lessons. I am also a huge fan of
rugby and soccer. 

If you could eliminate one
thing from your daily 
schedule, what would it be?

Honestly, I am completely 
allergic to any administrative
tasks. 

Two minutes with 
Dr. Nawal Peacock
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Dr. Nawal Peacock
President and General Manager of
Bristol-Myers Squibb Canada
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Transforming Patient Care in Canada:
A Conversation with Dr. Nawal Peacock, President and General Manager
of Bristol-Myers Squibb Canada 
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spent time developing strong, 
energized teams that are able to
adapt easily and also demostrate 
success in fast-moving and 
complex environments. Lastly, 
I am a diversity ambassador; 
in addition to my international
career path, I strongly believe in
the inclusion of diverse opinions,
cultures, and backgrounds to 
foster innovation in organizations.

Empathy, courage, and ethics 
are the foundational values 
embedded in the decisions 
I make and the leadership I
exercise every day.

Give us a brief overview of
Bristol-Myers Squibb’s history
and mission in Canada?

Innovation is the driving force
behind the Bristol-Myers Squibb
legacy. We established roots 
in Canada over 90 years ago, 
and, since then, countless 
discoveries have been made.

We have worked successfully
with Health Canada to provide
Canadian patients with
much-needed treatment options
for rheumatoid arthritis, stroke,
venous thromboembolic events,
psychotic conditions, the
hepatitis C virus, metastatic
melanoma, and lung cancer,
among others. Given the speed at
which science and research is 
developing, it’s exciting to see
Canada get on board with 
these groundbreaking treatment
options. 

Our BioPharma strategy, which
was developed in 2007, has been
pivotal in our transformation.

Today, we successfully combine
the reach and resources of a
major pharmaceutical company
with the agility and innovation of
a biotech firm. These are exciting
times! Bristol-Myers Squibb 
was ranked second among
Fast Company’s most innovative
companies in biotech for 2016.
We were also ranked fourth 
among the world’s most admired 
companies in the pharma-ceutical 
industry, according to FORTUNE
magazine.

We are well-positioned to make
a significant and meaningful 
difference for patients and their
families. Last year, the global 
organization invested $4.04 
billion in R&D. Currently, 
Bristol-Myers Squibb Canada
has over 300 active clinical trial
sites, the second largest number
of clinical trial sites in any 
country after the United States. 

As we continue in this new 
chapter, we remain committed to
strengthening our diversified
portfolio of medicines and 
investing strategically in areas
where we believe we can raise
the bar in terms of value 
to patients and payers. For 
Bristol-Myers Squibb, that
means focusing heavily on 
immuno-oncology, an innovative
field of cancer research that 
harnesses the body’s immune
system to fight cancer.

To what do you attribute 
Bristol-Myers Squibb Canada’s
success?

In Canada, Bristol-Myers
Squibb’s success centres on 

Is there anything you can’t
live without?

Apart from my family … music.
I am quite eclectic in my music
tastes. From classical to electro
and even rock, I just like music.

Which superpower would you
like to possess, and why? 

I am passionate about travel and
foreign language. I would love
to instantly know how to speak
Spanish, Russian, or Japanese
for when I travel to a foreign
place.

What are the top three things
remaining on your bucket
list? 

1. Learning how to speak Italian
and Spanish.

2. Travelling more and discover-
ing South America and Asia.

3. Bringing my energy to 
children’s education, specifically
in developing countries. Right
now, I support an organization
that is helping children around
the world by building schools
and bringing in qualified 
teachers. I think education is 
the key to helping kids in at-risk
parts of the world. Getting more
involved and teaching children
in a program of this kind is high
on my bucket list!

?

?

?
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the notions of how we work 
together for patients and how 
we win together for patients. I am
proud of our team and its 
willingness to innovate, embrace
new ideas, and help patients prevail. 

Bristol-Myers Squibb is committed
to building its robust specialty
pipeline of medicines, addressing
serious unmet medical needs. 
In the past 10 years, we
have successfully brought new 
therapeutic interventions to market
for cancer, heart disease,
diabetes, HIV/AIDS, rheumatoid 
arthritis, hepatitis B, and psychiatric 
disorders. No small feat! 

We have also taken significant steps
to strengthen our immuno-oncology
pipeline so that we can change 
survival expectations and the 
way patients live with cancer. 
The Bristol-Myers Squibb vision 
for the future of cancer care is
immuno-oncology, now considered
a major treatment choice
alongside chemotherapy, surgery,
and radiation.

Bristol-Myers Squibb has made
tremendously bold strides and we’re
not slowing down. A continued
commitment to excellence, patients,
and exploring the science behind
immuno-oncology will fuel our
long-term growth.

Bristol-Myers Squibb is a pioneer-
ing leader in immuno-oncology.
What is in store for Bristol-Myers
Squibb in this area?

As the pioneer of immuno-oncology,
we are committed to transforming
cancer care by bringing more 
long-term survival to more patients.

This will be achieved through 
the science and by establishing 
immuno-oncology therapies across
different cancer types. 

Immuno-oncology has delivered
revolutionary results. Four of our
phase III clinical trials for Opdivo
(nivolumab) were halted early due to
positive overall survival data in the
treatment arm so that all patients in
the studies could benefit. This is
where we are truly changing the 
future for patients living with 
serious diseases. 

When we deliver something as 
revolutionary as immuno-oncology,
we bear a responsibility to work
with others to maximize the impact
of that innovation for patients. This
means working with a sense of 
urgency and commitment to 
advance the science, educate 
physicians, payers, and patients, and
understand the support services that
our customers need. 

Transforming cancer care will also
require a systemic evolution; we
must continue to engage in dialogue
and collaborate with stakeholders
and key decision makers to ensure
equal access to cancer screening and
diagnosis, as well as innovative
treatments. Finally, transformation
will come through the patients
themselves as they explore regimens
and treatment combinations that will
change the course of prognosis and
bring more long-term survival.  

How is Bristol-Myers Squibb
changing, and what does that
mean for its future direction?

Our future direction is a continued
trajectory of rapid and sustained

What is the one thing you’ve
done that you never want to do
again? 

I am an adaptive person, so anything
I don’t enjoy I try to overcome. I try to
never write anything off.

Who would you get to play you
in a movie of your life? 

Without hesitation, Meryl Streep.

If you could spend a day
with anyone (dead or alive),
who would it be, and why?

I would cherish one more day
with my father, who died two
years ago. Unfortunately, I was
not living in Algeria when he
passed away as I was working
abroad. We had just planned a
trip, but he passed before we
could have that time together.

When reading a book, do you
prefer the print copy or the
electronic version? 

Funnily enough, when it’s 
something for business I prefer
electronic. If it’s personal or a
novel, I prefer print.

?

?

?

?
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If you were to compete in the
Olympics, what would be
your event, and why?

I would compete in the Winter
Olympics as a figure skater. I’m
not a figure skater in real life,
but taking to the ice was always
a childhood dream of mine.

What is the best piece of 
advice you have received,
and from whom did it come? 

This advice is from a mentor of
mine, who borrowed it from 
Maya Angelou: “You may not 
control all the events that happen
to you, but you can decide not to be
reduced by them.” It’s my mantra,
and I use it every day. 

What is your favourite
hobby? Are you any good
at it?

Travel is high on my list! Singing
is also a hobby. I also like going
to the gym, but with a trainer, 
so it’s a completely controlled 
environment. Finally, I love to
paint. I took lessons several years
ago, and I hope to continue
painting well into my old age. 

?

?

?

growth; we’ll be fundamentally
transforming the way cancer is
treated and bringing a diverse 
portfolio of innovative specialty
medicines to even more patients
in need. Bristol-Myers Squibb is
focused on bringing these 
innovations to patients as rapidly
as possible.

Immuno-oncology will continue
to be a priority focus. We will
also continue to diversify our 
entire portfolio of medicines. We
have six compounds being 
studied for rheumatoid arthritis,
inflammatory bowel disease, and
systemic lupus erythematosus.
Our team is committed to 
scientific excellence, robust 
investments in research and 
development, and helping
patients.

What key business objectives
and priorities have you set for
Bristol-Myers Squibb Canada?

Our priorities in the year ahead 
include bringing more innovative
therapies to more patients as 
rapidly as possible, diversifying
our portfolio, and evolving our
culture through our people 
strategy. It is our people who
help us succeed in discovering
first-in-class medicines that 
empower patients in their battles
with serious diseases. The 
passion of our team to deliver on
our promise to patients is bar
none. Each employee under-
stands that the work he or she
does truly matters to patients —
here in Canada and globally.

Seated left to right: Fakhredine Shadman, Guylaine Beliveau,
Alain Boisvert, Joanie Schwartz, 
Standing left to right: Francois Villeneuve, Michael Rea,  Nawal
Peacock,  Stephanie Adam, Alan Snow, Babak Abbaszadeh.
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