
For Novartis as a whole,
2015 promises to be
transformative. As an-

nounced in 2014, the Swiss-
based company has reached a
definitive agreement with
GlaxoSmithKline plc (GSK) to
exchange certain assets, build-
ing global leadership in key 
segments and focusing the com-
pany’s portfolio. 

Under the agreement, Novartis
will strengthen its innovative
pharmaceuticals business by 
acquiring GSK’s Oncology port-
folio and divesting itself of 
vaccines (excluding flu). The
two companies will also create a
joint venture, combining their
consumer divisions to create a
world-leading consumer health
care business. 

Separately, Novartis announced
a definitive agreement with Eli
Lilly and Company (Lilly) to 
divest itself of the Animal
Health Division, further focus-
ing its portfolio on the leading
businesses of innovative Phar-
maceuticals, Alcon (eye care) and
Sandoz (generics). 

Tim Maloney, President of
Novartis Pharmaceuticals Canada
Inc., and his strong leadership
team are guiding the Canadian
organization through these
changes and keeping the focus
on the one important constant:
to care and cure.

“That’s in our DNA, and it’s
what makes us proud of the
work we do here,” said Tim.
“Our greatest job satisfaction is
to bring innovative medicines to
the patients who need them, 
including our friends and family.”

If you were not working in
the pharmaceutical 
industry, what would you
be doing instead, and why?

I’d own my own business, likely 
operating vacation rental units,
since I already own a couple. 

What are the top three
things remaining on your
bucket list?

They’d all be travel-related —
places I want to get to. Right now, 
Thailand is at the top of the list 
because I had to cancel a planned
trip there when I moved to Canada. 

When during a given day
do you do your most 
productive thinking, and
why? 

Early morning when it’s quiet. I like
to get to the office early when no
one is around.
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Two minutes with 
Tim Maloney

Tim Maloney,
President, 
Novartis Pharmaceuticals
Canada Inc.
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Novartis Pharmaceuticals
Division: 
Discover, Develop, and
Successfully Market 
Innovative Products to
Prevent and Cure 
Diseases

Over the past decade, this divi-
sion has introduced 20 new medi-
cines that have had an important
impact on Canadians. They have
impacted major medical areas,
including oncology, cardiology,
ophthalmology, dermatology, and
organ transplantation, as well as
specific diseases, such as multi-
ple sclerosis, cystic fibrosis, and
Alzheimer’s.

In the past year alone, Novartis
Pharmaceuticals Canada Inc. 
has had four new medicines ap-
proved by Health Canada. These
include Ultibro® Breezhaler®, 

a maintenance bronchodilator
treatment that relieves symptoms 
in adult patients with chronic 
obstructive pulmonary disease
(COPD), and Xolair®, a treat-
ment for adults and adolescents
(12-years-of-age and above) with
chronic idiopathic urticaria (CIU)
who remain symptomatic despite
H1-antihistamine treatment. Both
COPD and CIU are diseases
that significantly impact a per-
son’s life. “Novartis is pleased to
offer to Canadians living with
these conditions new treatment
options,” said Tim. 

Novartis is consistently rated as
having one of the industry’s most
respected development pipelines,
with over 100 projects in clinical
development. Many of these pro-
jects, which include new mole-
cular entities as well as addi-
tional indications and different
formulations for marketed prod-

Tell us something most
people don’t know about
you.

I love to cook for my family and
friends when I have the time.

If you could eliminate one
thing from your daily
schedule, what would it
be?

Dealing with bureaucracy

Which do you prefer, Tim
Hortons or Starbucks, and
why?

Whichever is on my way or more
convenient. I need my caffeine, and I
appreciate both.

If you could spend a day
with anyone (they can be
dead or alive), who would
it be, and why?

I’ll be more trivial than profound
with this. I’m a huge fan of 
Fleetwood Mac, so I’d love to spend
a day with Stevie Nicks.

Is there anything you can’t
live without?

I need change and challenge. I’ve
loved the experience of moving to
and living in Europe and, most 
recently, Montréal.  

?

?

?

?

Every spring, Novartis associates across Canada donate a day of their
time to do volunteer work for local community organizations as part
of Community Partnership Day. These Novartis Pharmaceuticals
Canada Inc. associates spent their day baking treats for children at a
Montréal inner-city daycare and after school centre.

?
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ucts, are for potentially best-in-
class or first-in-class medicines
that could significantly ad-
vance treatment standards for
patients worldwide.

These advancements make Tim
enthusiastic about the future.
“We want to ensure that we get
the right treatment to the right
patient at the right time. It’s
very gratifying to see the evolu-
tion of our strategy, as it pro-
vides a sharper focus on our
goal of Winning for Patients.” 

28 Years of 
Pharmaceutical Industry
Experience 

A 28-year-long journey in the
pharmaceutical industry has led
Tim Maloney to his appointment
as Country Head and President
of Novartis Pharmaceuticals

Canada Inc. Prior to joining 
Novartis in 2003, he started his
career in the United States, his
native country, where he held
sales and marketing leadership
positions with Pfizer and its
predecessor companies, Upjohn
and Pharmacia.

After leading the US cardiovas-
cular business for Novartis, he
moved to Switzerland to head the
$7-billion global Cardiovascular
and Metabolism franchise. In
2011, he successfully launched
the company’s Primary Care
franchise, contributing to the 
success of treatments for dia-
betes and hypertension as well as
building a world-class portfolio
of products for respiratory di-
seases.

Since arriving in Canada in April
2014, he has learned that the
challenges faced here are similar

When reading a book, do
you prefer the print copy or
the electronic version?

I’m old school on this; I like a print
copy.

If you were to compete in
the next Olympics, what
would be your event, and
why?

I’m too old now, but, when I was
younger, I won the Junior Olympics
in boxing, so that would be my
sport.

What is the best piece of
advice you have received,
and from whom did it
come?

A mentor of mine told me this: 
Five years from now, what would
you want people you worked with
and led to say if they were asked
what it was like to work for you?
Once you figure that out, make a
plan to make it happen and bring
that plan to life.

?

?

?

Novartis associates from across Canada take part every year in the
Ride for Life, cycling 600 km from Toronto to the Novartis Pharma-
ceuticals Canada Inc. headquarters in Dorval, Québec, to raise
money for breast cancer research.
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to those elsewhere: to ensure that 
patients can benefit from innovative
treatments as quickly as possible.
“This means working with Canadian
regulators, health professionals, and
payers to get drugs to patients faster,”
said Tim.

Tim has also immediately started
contributing to the overall Canadian
research-based pharmaceutical in-
dustry through his appointment to
Canada’s Research-Based Pharma-
ceutical Companies’ (Rx&D) Board
of Directors.

A Better Today and 
Tomorrow for Patients

Along with getting innovative treat-
ments to patients who need them,
one of Tim Maloney’s priorities at
Novartis Pharmaceuticals Canada
Inc. is to motivate all Novartis 
associates to deliver on the com-
pany’s mission to care and cure and
to have pride in what they do.

“I know our associates all share our
vision of creating a better today and
tomorrow for patients, a vision that
drives our growth and success,” said
Tim.

An important way Novartis associ-
ates express their commitment is by
giving back to the community. Since
1996, Novartis has held an annual
Community Partnership Day in
which associates donate their time by
engaging in a variety of volunteer 

activities to benefit non-profit com-
munity organizations, both near the
company’s headquarters in Dorval,
Québec, and in other Canadian 
communities where field associates
live.

Another annual project is their Ride
for Life event, where associates
cycle 600 km from Toronto to 
Montréal, raising funds for breast
cancer research — close to $1-million
has been raised to date. The com-
pany is also an enthusiastic supporter
of Centraide (United Way) and West
Island Community Shares, which
raises funds for community organi-
zations in the Dorval area.

“I’m proud of the work we do and
the commitment of all our associates
to improve the lives of Canadian 
patients and to help our communi-
ties,” concluded Tim. “It’s what we
set out to do every day, and we 
deliver!”

Ultibro® Breezhaler® and Xolair® are registered
trademarks of Novartis Pharmaceuticals Canada

Inc.

CPM

Tim Maloney, centre right, shares a laugh as he joins his leadership
team colleagues in serving breakfast at the kickoff event for the 
Novartis Pharmaceuticals Canada Inc. annual associates campaign
for Centraide (United Way) and West Island Community Shares. 


