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Opening Thoughts

The Ni nt endo Wi i cer t ai nl y changed t he way vi deo games ar e pl ayed,
desi gned and sol d, but al so cast a much wi der cul t ur al r i ppl e. Whi l e t he
l aunch i n November 2006 was a mar ket i ng bl i t z of adver t i s i ng, event s and
pr omot i ons, i t was al so pr eceded by mont hs of gr oundbr eaki ng mar ket i ng.
Mor e t han 50 mi l l i on consol es have been sol d wor l dwi de.

FIVE-DOLLAR FOOTLONG

WII

AXE
Uni l ever l aunched t he body spr ay i n t he US i n 2002 wi t h spot s f r om Bar t
Bogl e Hegar t y t hat pushed t he boundar i es of sex and humor i n ads and f o
new f r ont i er s f or br anded cont ent . US sal es acr oss t he f r anchi se and al
( per Ni el sen) now t op $500 mi l l i on annual l y, maki ng Axe t he l eadi ng mal
gr oomi ng br and out si de bl ades and r azor s.

Fi ve, f i ve, $5 f oot l o- ooong was not j ust an i s i di ous j i ngl e t hat haunt ed your
sl eepl ess hour s. Subway?s 2008 val ue pl ay has spawned a host of i mi t at or s
and est abl i shed $5 as t he st andar d f or a l ow- pr i ced meal . The deal r esul t ed
i n doubl e- di gi t same- st or e sal es i ncr eases acr oss t he Subway syst em i n
2008 and f or ced t he chai n t o make $5 f oot l ongs a per manent menu i t em.
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5 ACTIVIA
I t wasn?t sexy but Jami e Lee Cur t i s? wi l l i ngness t o t al k about di ges
i ssues, such as occasi onal i r r egul ar i t y changed t he way women t hought
yogur t and ot her f oods. Danone?s Act i v i a, r el eased i n 2006, r ang up mor
$100 mi l l i on dur i ng i t s f i r st year at gr ocer y st or es and soon became on

Whi l e we ar e not sur e about t he r el i gi ous ef f ect s of t he Appl e i Pod, i t
t echnol ogy, busi ness and mar ket i ng i nf l uence can?t be under st at ed.
Technol ogy and ent i r e busi ness model s wer e changed, or at l east i nf l uen
by t he pr oduct ?s si mpl e and f unct i onal desi gn and mi ssi on. But i t s mar k
i nf l uence has been one of i t s bi ggest i mpact s.

iPOD
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*Source: Adapted from Advertising Age, December 14, 2009.

Thi s di st i nct i ve- l ooki ng, di mi nut i ve Mi ni Cooper car made a huge spl a
when BMW br ought a moder n ver si on back t o t he US i n 2002 af t er a 35-
year absence. The new Mi ni ?s US ad agency, Cr i spi n, Por t er & Bogusky
Mi ami , shook up t he aut o adver t i s i ng wor l d by r el y i ng mor e on uncon-
vent i onal t act i cs t o cr eat e buzz f or t he r et r o- l ooki ng car .

Gui t ar Her o, l aunched i n f al l 2005 by RedOct ane and Har moni x, was t he
f i r st soci al v i deo- game and i nspi r ed a musi c and ent er t ai nment par t y
t r end i n bar s and homes l ong bef or e anyone had ever pi cked up a vi r t u
t enni s r acket . The f r anchi se hi t one bi l l i on dol l ar s i n sal es by t he
2008, j ust a l i t t l e over t wo year s af t er t he l aunch.

The 2000 D?Ar cy Masi us Bent on & Bowl es l aunch of Pr oct er and Gambl e?s
Cr est Whi t est r i ps, whi ch needed t o be wor n f or onl y a hal f hour dai l y f or t wo
weeks and cost under $40, cr eat ed a sensat i on, as wel l as a r oughl y $300
mi l l i on cat egor y. Pr oct er and Gambl e beat back compet i t i on f r om Col gat e and
l at er Johnson & Johnson?s Li st er i ne t o hol d ar ound t wo- t hi r ds of t he mar ket .

Toyot a l aunched i t s Pr i us hybr i d car i n t he US i n 2000, at a t i me when
bi gger SUVs and f anci er f ul l - s i ze pi ckups wer e popul ar . The success of
t he car , now i n i t s t hi r d gener at i on as a 2010 model , has made Toyot a
synonymous wi t h gr een and pushed ot her car maker s t o di al up t hei r
gr een adver t i s i ng and t r y t o get compet i t i ve model s t o mar ket .

MINI COOPER

CREST WHITESTRIPS

GUITAR HERO

TOYOTA PRIUS

CPM
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Wi t h t he l aunch of 7 For Al l Manki nd i n 2000, pr emi um deni m was i nt r o-
duced t o t he Amer i can mar ket and shoppi ng f or j eans woul d never be t h
same agai n. By 2007, annual r evenues wer e est i mat ed at 300 mi l l i on do
and t he br and was acqui r ed by VF Cor p. , who has sai d i t expect s t o se
of t he br and gr ow 15% annual l y.

7 FOR ALL MANKIND10


