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HBAC is Branching Out:
New Look, New Direction

The Healthcare Businesswoman’s Association of Canada,
founded in 1993, enters a brand new era, complete with a
new look, a new direction and newfound energy that is,
well, simply contagious!

Have a look at our look

Our logo has undergone a subtle but meaningful
modification. Our lovely tree continues to signify.roots
and growth and networking through the“flow of its
branches—but its trunk now takes the shape?of a
woman, emphasizing ourstrengthyour.passion and our
ability to embrace change.

A mission statement with meaning

The Healthcare Businesswomen’s Association of Canada
provides a professional and . collaborative’ platform
through which memberscacquire. new knowledge, share
their ‘expertise,\ develop, their ‘careers and build strong
relationships.

Service, with a smile

We embrace the values of public service and sharing our
good fortune. In addition to developing minds and net-
works, HBAC has transformed its service orientation
into conscious, focused action through key fundraisers

every year. m

Mark your calendars!

December 4, 2009
Our traditional season event and a reunion.
Calling all past members!

Coming up in 2010

Breakfast Series: Remarkable Women,
Outstanding Contributions

Four breakfast events, each featuring a presentation
from a remarkable woman who has made an
outstanding contribution to their company, industry
or community.

Professional Development Workshops

Three half-day workshops, given by Bill 90-certified
facilitators who will issue certificates at the end of
the training.

Fundraisers

Spring: Golf clinic and luncheon
Summer: Dragon Boat Festival
Winter: Raffle, silent auction, casino

Join us today! Already a member? Invite another woman along to our next meeting so that she too can

experience and enjoy the benefits of our growing network.
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