Advertising Analysis Review

Source: Advertising Analysis Report, August 2009

Top 10 Advertised Drug Classes

January-August 2009

Angiotensin Il antagonists $2,782,900 (-5%)

Cholesterol reducers $2,268,900 (-35%)

Diabetes diagnosis and therapy $2,063,400 (-16%)
Analgesics-narcotics $1,824,200 (-25%)

Antidepressants $1,171,100 (+4%)
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Ulcer therapy $1,095,000 (+13%)
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Vaccines $894,400 (-30%)
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IBS therapy $712,200 (+18%)
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COX-2 inhibitors $621,300 (-16%)

Antipsychotics $617,300 (+18%)

Top 10 Advertised Products

J:anary-Angust 2009

Olmétec $1,477,500 (+999%)
Crestor $1,188,600 (-23%)
Lyrica .———$922,700 (-14%)
Lipitor $712,400 (-41%)

Cipralex $637,100 (+40%)

Celebrex $621,300 (-16%)
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Januvia $570,900 (-44%)
Humira $523,700 (+43%)

Lantus/Apidra $517,500 (+999%)

Tecta $512,800 (+999%)

To find out more about these figures, contact your STA representative:
John Donnet: (514) 695-8393, ext. 227 Carlo Viola: (905) 564-7700, ext. 201



