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Opening Thoughts

Mor e l ayof f s and f ewer bonuses l ead t o gr eat er st r ess. And mor e st r ess l eads
t o. . . mout hguar d sal es? I ndeed, accor di ng t o anecdot al r epor t s. Pi nk- sl i pped Wal l
St r eet er s have been f l ocki ng t o t he dent i st t o seek r epr i eve f r om t hei r ni ght l y
st r ess- i nduced t eet h gr i ndi ng, whi ch can damage t eet h and l ead t o j aw t r oubl e.
Of cour se, cut som- f i t t ed
mout hguar ds ar e har dl y r ecessi on- pr i ced t hey r un bet ween $300 and $700.

Most of t he t i me, i t ?s sex t hat sel l s. But i n a down economy, soup ai n?
bad ei t her . I t ?s one of t he f ew t hi ngs, besi des hambur ger s, t hat you ca
you?r e br oke. And most peopl e wi l l t el l you i t ?s heal t hy. Campbel l r epo
i t s soup sal es wer e up 12% i n t he most r ecent quar t er . Not sur pr i s i ngl y
message i n t he company?s st epped- up
mar ket i ng ef f or t s i s val ue. Campbel l t out s f i ve of i t s condensed soups
or i gi nal dol l ar menu.

SOUP

MOUTHGUARDS

BANKRUPTCY LAW
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THRIFT STORES
Even bef or e Sar ah Pal i n emer ged as t he i ndust r y?s cel ebr i t y endor ser , t
wer e doi ng qui t e ni cel y i n t he r ecessi on. Sal es wer e up 7% t hr ough t he
mont hs of 2008 at US Goodwi l l s t or es, beat i ng even Wal mar t ?s ( especi al l
appar el s i de) . Maybe Ms. Pal i n?s f avor i t e Wasi l l a t hr i f t st or e wi l l acc
GOP- f i nanced duds f r om Nor dst r om and Bl oomi ngdal es on consi gnment , addi
some mor e f uel t o t he f i r e.

Copyright©

Not for Sale or Commercial Distribution

Unauthorised use prohibited. Authorised users can download,

display, view and print a single copy for personal use

Thi s shoul d st ar t wi t h a good j oke about bankr upt cy l awyer s, but i t t ur
t her e ar en?t any. But , hey, t hey?ve got j ob secur i t y, whi ch i s mor e t ha
sai d f or t he r est of t he l egal i ndust r y f or t he f i r st t i me i n many year
Bankr upt cy pr act i ces st ar t ed st af f i ng up back i n 2006, when t he wave of-
c l osur es began t o appear i nevi t abl e. Meanwhi l e some maj or l aw f i r ms, i n-
i ng Or r i ck, Her r i ngt on & Sut cl i f f e, have been l ayi ng peopl e of f .

WALMART
I t ?s onl y nat ur al t he name synonymous wi t h l ow pr i ces woul d f ar e wel l i n a
r ecessi on. Thanks i n par t t o t he gi ant r et ai l er ?s l aser - l i ke f ocus on i t s economi-
cal l y downt r odden cl i ent el e vi a i t s Save money. Li ve bet t er ads and t he down-
t r odden get t i ng a l i f t f r om l ower gas pr i ces, t hi s i s Wal mar t t i me, as Pr esi dent -
CEO Lee Scot t sai d.
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*Source: Adapted from Advertising Age, December 15, 2008.

Appar ent l y not hi ng cl enches t he sphi nct er qui t e l i ke pl ungi ng st ocks
soar i ng unempl oyment . But consumer s ar e doi ng t hei r par t t o r est or e l-
ui di t y. Laxat i ves
t r adi t i onal l y do wel l i n r ecessi ons and t hi s one i s no except i on.
I nf or mat i on Resour ces I nc. dat a show l axat i ve l i qui ds and powder s up
20. 9% f or t he 52 weeks ended Nov. 2. Al l t hat gr owt h came f r om Mi r al a
whi ch swi t ched f r om pr escr i pt i on t o over - t he- count er i n Apr i l 2007. B

Fi nal l y, cabl e TV?s f ai l ur e i n adver t i s i ng i s st ar t i ng t o pay of f or at l east i t
wi l l keep t he l i kes of Comcast , Ti me War ner Cabl e and Cabl evi s i on f r om
get t i ng hur t as badl y as t hei r br et hr en i n a ki l l er medi a r ecessi on. Take
Comcast : I n Q3, ad r evenue t ook a 10% hi t , but s i nce adver t i s i ng account s
f or a t i ny por t i on of Comcast ?s busi ness ( l ess t han 7%) , over al l r evenue was
up 10%. Sur e, some st r apped consumer s wi l l l ook t o t hei r cabl e bi l l s when
t r y i ng t o r educe home expenses, but wi l l many do wi t hout cabl e? Doubt f ul .

Spam t he canned meat , not t he unwant ed e- mai l was i nvent ed dur i ng
t he Gr eat Depr essi on. Sal es ar e up by doubl e di gi t s and i t has been get-
t i ng suppor t f r om BBDO, Mi nneapol i s. A Hor mel exec t ol d Ad Age he
woul dn?t peg Spam?s success t o t he economy, but The New Yor k Ti mes
not ed l ast mont h t hat Hor mel ?s Aust i n, Mi nn. , pl ant has t wo shi f t s wor k-

Maybe peopl e do cl i ng t o t hei r guns af t er al l . Bar ack Obama?s st ance
cont r ol and t he t eet er i ng economy have pr oven t o be a pot ent st i mul i
gun i ndust r y. Gover nment and t r ade- associ at i on dat a r eveal a 10% i ncr
sal es of f i r ear ms and ammuni t i on i n t he mont hs l eadi ng up t o t he el ec
Now, wi t h Mr . Obama on hi s way t o t he Whi t e House and t he nat i on of f i
r ecessi on, we can onl y i magi ne t hat r i f l es wi l l t op many a hol i day wi

Goodbye, Budwei ser ; hel l o, Busch. I f you ar e sel l i ng cheap beer , you
not hi ng t o f ear i n a r ecessi on. Bot t om- shel f dwel l er s such as Keyst on
Mi l l er Hi gh Li f e have seen sal es sur ge as t he economy has bot t omed ou
Consumer s have t r aded down f r om pr i c i er br ews l i ke Cor ona and Hei neke
whi ch have seen once- hot sal es cool

LAXATIVES

CABLE TV

GUNS

SPAM

CHEAP BEER

CPM
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