Opening Thoughts

RECESSION-PROOF
BUSINESSES

THE TOP TEN

bad either. It?s one of the few things, besides hanmburgers, that you ce
you?re broke. And nost people will tell you it?s healthy. Canpbell repc
its soup sales were up 12%in the nost recent quarter. Not surprisingly
TOMaATD nmessage in the conpany?s stepped-up

EQUP marketing efforts is value. Canpbell touts five of its condensed soups
original dollar menu.

SOUP
1 Most of the time, it?s sex that sells. But in a down econony, soup ain”

MOUTHGUARDS

More | ayoffs and fewer bonuses |lead to greater stress. And nore ¢
to...mout hguard sal es? | ndeed, according to anecdotal reports. Pi
Streeters have been flocking to the dentist to seek reprieve fror
stress-induced teeth grinding, which can danage teeth and |ead tc
O course, cutsomfitted

nmout hguards are hardly recession-priced they run between $300 anc

BANKRUPTCY LAW

This should start with a geod | oke about bankruptcy lawers, but it tur
there aren?t any. Buts+hey, they?ve got job security, “which is nore the
said for the rest”of the degal industry for~the“first tine'in many year
Bankr upt cyspracti ces.stiarted staffing=up .back.in 2006, when the-wave of
cl osures began to"appear inevitable."NMeanwhi’l'e some majer law firns, ir
i'ng Orrick,vHerri'ngton & Sut'cli-ffe, have been | ayi.ng people of f.

WALMART

It?s only natural the nane’synonynous with 1 owsprices would fare well in a
recession. Thanks_in'part tof‘t’he giant retailer?s |aser-1like -focumw
cal ly downt reddencl ientel e yiva itsSave noney. Live better - ads a e down
trodden gettingsadift firom | ower gas prices, this is Walmart tinme, as President-
CEQ Lee Scotit'“said:

THRIFT STORES

Even before Sarah Palin enmerged as the industry?s celebrity endorser, t
were doing quite nicely in the recession. Sales were up 7% through the
mont hs of 2008 at US Goodwi || stores, beating even Wal mart ?s (especi all
apparel side). Maybe Ms. Palin?s favorite Wasilla thrift store will acc
GOP-financed duds from Nordstrom and Bl ooni ngdal es on consi gnnent, addi
some nore fuel to the fire.
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LAXATIVES

mpparently nothing clenches the sphincter quite |ike plunging stocks
goaring unenpl oyment. But consuners are doing their part to-restore
uidity. Laxatives

traditionally do well in recessions and this one is no exception
informati on Resources Inc. data show | axative |iquids and powders up
20.9% for the 52 weeks ended Nov. 2. Al that growth cane from Mral
whi ch switched fromprescription to over-the-counter in April 2007.

CABLE TV p

Finally, cable TV?s failure in advertising is starting to pay
will keep the likes of Contast, Tinme Warner Cable and Cabl ev
getting hurt as badly as their brethren in a killer nedia rec
Contast: In B, ad revenue took a 10% hit, but since advertis
for a tiny portion of Contast?s business (less than 7%, over

up 10% Sure, sone strapped consuners will look to their cab
trying to reduce hone expenses, but will many do wi thout cab
GUNS
Maybe people do cling to their guns after all. Barack Chama?s stance

control and the teetering econony have proven to be a potent stinuli

gun industry. Governnment and trade-association data reveal a 10% i nc
sales of firearns and ammunition in the nonths |leading up to the el e
Now, with M. Cbanma on his way to the Wiite House and the nation offi
recession, we can only inmagine that rifles will top many a holiday wi

SPAM

Spam t he canned neat, not the unwanted e-nail was invented duri
the Great Depression. Sales are up by double digits and it -has
ting support from BBDO, M nneapolis. A Hornel exec told Ad Age
woul dn?t peg Span®s success to the econony, but The New York T
noted |l ast nonth that Hormel ?s Austin, Mnn., plant has two sh

CHEAP BEER

Goodbye, Budweiser; hello, Busch. If you are selling cheap beer, you
nothing to fear in a recession. Bottomshelf dwellers such as Keyst ol
MIler Hi gh Life have seen sales surge as the econony has bottoned ot
Consuners have traded down frompricier brews |ike Corona and Hei nek
whi ch have seen once-hot sal es coo

*Source: Adapted from Advertising Age, December 15, 2008. m
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