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Insight and Outlook from IMS Health

“IMS Intelligence.360” is a comprehensive
publication that takes a look back and ahead
at the events that may alter the pharmaceu-
tical landscape. Therapeutic Trends is glad
to bring you an excerpt from “IMS
Intelligence.360.”
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I n the broadest sense, 2004 was a positive
year in pharma. The size of the global
market reached 550 billion dollars (US)
and grew 7%, capping a five-year run in
which the total market grew at a 10% com-
pound annual rate. This size and growth
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reflect both the ongoing demand for phar-
macotherapy and the introduction of innov-
ative drugs. While the cost of pharma-
cotherapy is typically less than 15% of total
health-care spending on a national basis, it
is also viewed as the most cost-effective
form of intervention, after diet and exer-
cise, for a very broad range of medical con-

ditions. Its effectiveness in preventive care, and for an
increasing number of acute and chronic care conditions,

is increasingly evident.

Global Sales US$ Bn 1997 1998 1999 2000 2001 2002 2003

2004

$289 $297 $332 $357 $387 $426 $493
7% 11% 10% 12% 9% 10%

Total world market (US$)
Growth over previous year
(Constant US$)

At $11.3 billion (US$), Canada was ranked 8th among the world's top 10
pharmaceutical markets in 2004.

Source: IMS Health Global Pharma Forecast
(includes IMS Audited and Unaudited Markets)
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Among all therapy classes, a relatively small number
have become super drivers of growth, with medications

aimed at life-threatening diseases, chronic illnesses

2004 Leading two
SELECTED THERAPY CLASSES (WORLDWIDE) Losront Sl
statins [ 28 3 119 [Pfizer; Merck
Proton pump inhibitors I 215 31 |AZ wyeth
Oncology therapies_ 23.8 16.9 Roche; SA
Antidepressants_ 20.3 1.3 Wyeth; Pfizer
Antipsychotics 14.1 12.0 Lilly; J&J
NSAIDS and COX-2s 13.1 3.3 Pfizer; Merck
Angiotensin-2 inhibitors 12.0 22.1 Novartis; Merk
Antiepileptics 11.3 17.6 Pfizer; J&J
Antidepressant, oral 10.0 8.0 Takeda; GSK
B-2 stimulants & corticoids 5.8 23.8 GSK; AZ
1 1 1 1 1 1 1
2004 US$ Sales Bn 5 10 15 20 25 30
Source: IMS Health Midas®, 2004
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TOP 10 BRANDS BY GLOBAL PHARMA SALES IN 2004 Yms;?rggalgzdo‘fn‘:ggléSaISIEQ:_T(;?zgtI!])S/
o t2)0|04 | ZOGTW?; where  prevention  significantly
: opa Sass onstan reduces the risk of long-term mor-
Leading Brands US$ % Global CAGR e . :
Bn Sales 2004 09-03 b|d|t.|es. Thesq Q|seases, ilinesses and
01 Lipitor (atorvastatin) 12.0 2.3 13.8 27.4 me(_ilCa| conditions attract the great-
02 Zocor (simvastatin) 5.9 11 -6.4 11.3 est investment because they offer the
03 Plavix (Czop'dogfe') . 50 10 314 66 | greatest potential benefit—the best
04  Nexium (esomeprazole 4.8 0.9 25.3 NA . . .
W Zaen e 48 09 35 25.9 opportunlty for companies and soci-
06 Norvasc (amlodipine) 4.8 0.9 1.2 10.3 eties to leverage financial and intel-
07 Seretide/Advair (fluticasone+salmeterol) 4.7 0.9 225 166.8 lectual Capital_
o DUpolEE a('jfﬁ(‘l) . 40 08 4l 230 What were the most dynamic
09 Ogastro/Prevacid (lansoprazole 3.8 0.7 -3.5 14.3 -
10 Effexor (venlafaxine) 3.7 0.7 20.1 37.1 CIaSS?S last year and how did they
fare in the market? Classes ranged
TOTAL Leading 10 brands |$53.6 | 10.3% 8.6% 26.8% | from anti-inflammatory drugs to
Source: IMS Health Midas®, 2004 potent cancer-fighting therapies and
generated nearly a third of
all global pharmaceutical
BRANDS ACHIEVING BLOCKBUSTER STATUS IN 2004 sales (see “Selected Therapy
Classes”). Over the next
Brand Molecules Brand Molecules four years, these therapy
01 Abilify (aripiprazole) 11 Gemzar (gemcitabine) areas will continue to lead
02  Actonel (risedronae) 12 Glivec (imatinib) the market, contributing a
03 Bextra (valdecoxib) 13 Lantus (insulin glarine) :
04 Blopress/Atacand (candesartan cilexetil) 14 Lexapro (escitalopram) major share to _abspl_u te
05 Casodex (bicalutamide) 15 Lotrel (amlodipine+benazepril) | 9rowth ) and maintaining
06 Cellcept (mycophenolate mofetil) 16 One Touch Ultra  (blood glucose monitor) | responsibility for nearly
07  Co-Diovan (valsartan HCTZ) 17 Progaf (tacrolimus) 60% of all the world’s block-
08 Combivir (lamivudine+zidovudine) 18 Valtrex (valacyclovir)
09 Detrusitol (tolterodine) 19 Zetial4.3 (ezetimibe) buster drugs.
10 Eloxatine (oxaliplatin) 20 Zometa (zoledronic acid)
BRANDS LOSING BLOCKBUSTER STATUS IN 2004 1 Cel (cital ) To download your copy of
elexa (citalopram c : »
2 Diflucan (fluconazole) IMS In_te_lllgence'SGO’
3 Premarin (conjugated estrogens) please Visit
www.imshealth.com.
Blockbuster status denotes brands with > $1bn global sales.
Specialist products are highlighted in black.
Source: IMS Health MIDAS®, 2004

TOP 10 CORPORATIONS BY GLOBAL PHARMA SALES IN 2004
2004 % Growth
Global sales Constant $
RANKING US$ %Global CAGR
Bn Sales 2004 99-03
01 Pfizer 50.9 9.8 4.9 12.3
02 GlaxoSmithKline 32.7 6.3 1.9 9.4
03 Sanofi-Aventis 27.1 5.2 9.1 12.7
04 Johnson & Johnson 24.6 4.7 8.0 16.7
05 Merck & Co 23.9 4.6 85 12.4
06 Novartis 22.7 4.4 7.5 11.3
07 AstraZeneca 21.6 4.2 9.3 8.1
08 Roche 17.7 3.4 10.7 8.1
09 Bristol-Myers Squibb 15.5 3.0 -3.2 4.6
10 Wyeth 14.2 2.7 9.8 11.9
TOTAL Top 10 corporations $250.9 48.4% 5.8% 10.9%
Source: IMS Health MIDAS®, 2004
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Therapeutic Trends is made available by IMS Health
Canada, providing vital information solutions to the Canadian health-
care community since 1970. IMS Health Canada is a subsidiary of IMS
Health Inc., the world's leading provider of information and consulting
solutions to the pharmaceutical and health-care industries in over 100
countries. IMS offers leading-edge business intelligence products and
services that are integral to clients’ day-to-day operations, including
portfolio optimization capabilities; launch and brand management
solutions; sales force effectiveness innovation; and consulting services
that improve the delivery of health care worldwide. For more
information, please contact an IMS representative.

Montreal, QC
Mississauga, ON

(514) 428-6000
(905) 816-5000

Source: IMS Intelligence.360, IMS Health MIDAS®, IMS Health
Global Pharma Forecast. Copyright® 2005 IMS HEALTH Canada. Al
Rights Reserved.
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